
VOQIN’ has invested significant time, energy and funds in developing the concepts and programme content in this report.
This contain the creativity and  imagination  of our staff, which is the most valuable source our company and therefore we consider these materials,

that are essential to our business success, constitute confidential trade information on loan to you with your understanding and acceptance of their proprietary nature.

 

OUR VISION
OF CONSUMER 
BEHAVIOUR 
AFTER COVID-19.

SHARE RESEARCH & 
INSPIRATION ON THE
FUTURE OF HYBRID 
EVENTS 

THERE ARE
OPPORTUNITIES IN CRISIS

Be more sophisticated, bold and flexible. 
Use technology in our favour, in a way that 
makes us better humans, more empathetic, 
more receptive and less polarized.

We have learnt a lot from this pandemic, 
and we know that times ahead will not be 
easy but  we are not afraid to say,
”we’re ready”.

WE RESPOND TO WHAT
THE WORLD IS ASKING FOR. 

While we have been apart, new values 
and wishes have come to the forefront.

We want to be stimulated
More than ever, people want to be near, 
to be challenged, to be surprised and to
be stimulated.

New technology needs are here to stay
Humanising what is digital is now one 
of the most important tech trends.

We believe that delivering messages 
of freedom is a way to provoke our 

audiences to explore raw sensations 
and deeper emotions more often.

ARE THE KEY TRENDS 
ENDURING OR ACCELERATING?

Three big areas of trends are arising:

BEING REMOTE AND 
SOCIETAL CHANGES. 

Being remote will change us as a society. 
We will spend more money inside our house rather

than outside. We will spend a lot of time online but 
also realize that life continues to happen offline.

The pandemic has awaken a will “to get 
our hands dirty”, in a really good way, suddenly 
we all have discovered that we liked activities 
such as baking or DIY, just because.

Specialists predict that the next normal 
will only begin in the beginning of September 
2021. During this time, consumer behaviour will
not follow a linear curve.

It is not the strongest 
of the species that 
survives, nor the most 
intelligent that survives. 
It is the one that is most 
adaptable to change. 
- Darwin

BACK TO WHAT 
MATTERS THE

 MOST

FOR WHEN 
THE “NEXT
NORMAL”?

CONNECTING WITH 
NATURE IS THE NEW 
OLD THING

DECLINE IN 
CONSUMPTION

SHAKE-UP OF 
PREFERENCES

DIGITAL 
ACCELERATION

EVENTS, 
WHAT’S 
NEXT?

AN EVENT WILL NEVER 
BE JUST AN EVENT.

We need to provoke emotions in the 
audience, no matter what type of event 
we create.

Hybrid events is the new concept, and they are 
here to stay. 62,2% of event professionals stated that 
they would continue to create a digital strategy for their 
events even after the pandemic, 34,4% were still not sure 
about it and only 3,4% claimed that they would prefer to 
go back to the physical events when this is all over. 

Digital or hybrid events allow us to participate in events, 
raise our voices and continue to deliver messages and 
provoke emotions without geographic limitations.

ONE NEW CONCEPT, 
THOUSANDS OF 
WAYS TO DO IT

MORE THAN 50% OF 
COMMUNICATION CAN BE 

LOST DURING A DIGITAL EVENT, 
SO WE USE A DECISION TREE 

TO HELP US TO FIND 
THE BEST SOLUTIONS.

Business Meetings

Type of event
Business Meetings | Sales Kick-off

Livestreamed Educational Sessions | User Conferences

Sales Kick-off

The goal of a business meeting 
is to turn it into a virtual world, 
a unique and warm experience. 

Vision and Audition are the 
senses that should be stimulated: 
“Quality video and audio 
production as well as an excellent 
event platform that it can easily 
handle everything according to 
the plan and the goals for the 
meeting”.

Here the main purpose is 
to inspire and celebrate the
brand’s kick off. Investment in 
excellent, relevant, significant 
and multimedia content is the 
key.

Kick-offs need a special boost 
in interaction with audience – 
both physical and digital. We 
can use Q&A, team buildings, 
live polls or even gamification.

Livestreamed Educational 
Sessions

User Conferences 

A good strategy is required 
here to keep the audience’s 
attention. It is important to 
know the right time to a break 
and distribute the content 
in smaller clips, so we can assure 
that people will want to see and 
digest them.

This is the case that will 
probably require a different 
virtual strategy. Show cases 
or Trade shows need to create 
interest, discussion and high 
rates of engagement to not
lose the audience in between: 
“Offer online attendees virtual 
trade show experience by 
creating virtual booths where 
attendees can meet booth staff 
via videos”.

Facilitate serendipity 
for virtual participants

Bring your hybrid 
audiences together

A good structure
We can think about speed dating 
only with virtual participants.

Time for breaks
Interactive Workshops of Coffee 
& Tea or Wellness Activities transmitted 
from studio to the digital or in physical 
environment.

Chat bots and Q&A sessions to ensure 
communications between both parts. 

Team Buildings 
Both audiences should follow the same 
mindset, so we have to create ways to 
make these activities possible and as 
engagement experiences.

Meeting Area 
For physical events we can promote 
tables or host meetings in the chat 
following the points of the previous
sessions.

Controlling Time
A good encounter should 
last maximum 15 minutes 

Notify, Notify, Notify
Five minutes before a meeting 
we should notify all the attendees.

Event Kits 
Delivered straight to 
digital’s audience home

The post stream event
Highlights post event 
on demand

The bright side of hybrid events

WHAT ARE THE 
DISADVANTAGES 
OF HYBRID EVENTS?
By comprehending the disadvantages
we beat the odds of failure

Currently there is a clear preference for 
digital entertainment: 

Disney Plus’s Launch channel achieved the same 
number of subscriptions in two months versus 

what took Netflix seven years.

A Hybrid Event is an event 
that is happening on a digital platform 
and in a physical space at the same time. 
Hybrid Events can assume different forms 
depending on their objectives:

GOALS

NETWORKING

SOLUTIONS

ENGAGE WITH CONTENT

FLEXIBILITY AT ITS FINEST

Physical events allow for many 
excusesfor those not attending 
an event. The convenience of 
hybrid events, makes people 
to show up and go.

THE WORLD IS YOUR OYSTER

We are no longer limited to meeting 
with people from the same 
company, country and even nation. 

IF YOU THOUGHT EVENTS
WERE EXPENSIVE, 
THINK AGAIN!

People can attend an event 
without leaving the comfort of 
their own houses - it is greener 
and more sustainable and has 
the advantage of being cheaper 
to the client.
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NETWORKING LOSS

From the consumer’s point of view point, networking 
is appointed as the mainadvantage of a physical event.

93% of the responders affirm that they“believed that 
in-person events providedattendees with a valuable 
opportunity toform in-person connections in 
an increasinglydigital world”.

In order to fight networking loss we should have parts from both of 
the physical and digital and connectingthem at the same time with 
shared content so they can interact further via Q&A, live chat or 
polling software. 
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DISTRACTIONS

Investing in Q&A sessions, 
Streaming, Chat Bots, Digital 
Assistant will help audiences 
focus and investing in content 
will help create content that truly 
matters to the audience.
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TECH SOMETIMES MEANS 
PROBLEMS

Technology can fail and that will 
determine the success of our 
event, that is why having 
infrastructures, reputable tech 
know-how and resources of 
production is the deal breaker.  

TO REACH THE HEARTS AND MINDS OF OUR 
AUDIENCE, WE CREATED A UNIQUE METHOD OF 
NEUROSCIENCE THAT ENTICES ALL FIVE HUMAN 

SENSES WITHIN THE THREE PILLARS OF THE STUDY
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GO SHORTER

As humans, our span of attention 
is on average 8,25 seconds (the 
same of a goldfish).
 
The secret of a successful event 
is also keeping it short and 
concise.
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SWOT HYBRID 
EVENTS

Significance and Relevance
Follow the mantra: ”I don’t have 
to do big things to be significant”. 

The People
Never forget that the people 
who work with us are also 
consumers.

Welcome to VOQIN’ 

More than an agency or company, 
we are an emotiontech that improves 
people’s experiences with content 
and data.

VOQIN’ brings together the best 
of human connection to develop 
solutions that provoqe meaningful 
emotions.

A people-centric approach that 
combines strategy, creativity and 
technology to deliver truly engaging 
experiences for an ever-changing 
world.

With this knowledge we have 
developed a virtual space that can 
host hybrid events, live broadcasts, 
webinars, meetings, 3D stands, 
interactions, sponsor areas, brand 
activations and gamification.

To create attractive moments to 
engage the target audience using 
tools such as APP, AR, QR Codes, 
Chatbots, VR and AI, resulting in the 
creation of a unique and emotional 
experience.

Considering Business Intelligence 
and UX / UI and HTML5 developers, 
we built a platform that can offer the 
structure of a physical event, now in 
an online setting.

Digital events existed already, 
what didn't exist was something 
hybrid, immersive, an extension 
of our human touch

The word has never been 
used so much, but not everything 
is truly live, not everything can 
really grab your attention

Unconsciousness, neuroplasticity and synesthesia,
we use these techniques to ensure that the participants

are always engaged and truly assimilate the content

REGISTRATION
Everything is connected, 
in fact, it has always been, 
what has changed is how, 
where and with what 
intensity we interact

PLAY

LIVE

NEURO PLASTICITY

Everything we learn and 
experience in our lives, when 
connected, increases our ability 
to interpret and be sensitive 
to the world

SYNESTHESIA

Different senses when activated 
together release endorphins, 
providing a unique feeling of 
concentration and well-being

UNCONSCIOUS

Set of concepts and 
preconceptions arising from 
society’s common sense and 
not from our own experience
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New age, new online 
resources for your event!

Our purpose is to ensure that all events that 
have already been delivered in the 100% 

physical format, are now also deliverable in 
a hybrid or100% digital format.

EMEX is the feature that assures the best 
experience allowing the participants to 

embrace digital as a positive opportunity 
with our exclusive Emotional Tracking.

WHAT IS THE BIG 
ADVANTAGE OF 

EMEX?

Currently possible 
in many locations

Adaptable

Inclusive

Keeps venues 
relevant

OPPORTUNITIES

New revenue streams

New audiences (attract 
to future live events)

Maintain relevance 
of face-to-face

In-person as 
VIP experience

THREATS

Small venue capacity 
requirements

Regulation, licensing 
and taxation

Overload of AV services

Lessen appeal of live events

WEAKENESSES
Complex

Unproven business 
models

New skills required

Less scalable

STRENGHTS

We must stay conscious 
of how to keep people 
apart, but let’s also start 
asking ourselves how we 
can bring people back 
together. 
- Gensler Data Research and Insight

How storytelling guidelines are 
helping to create stories that matter

“Togetherness”
Create emotional space of affinity and 
trust between the consumer and the brand. 

The WOW effect 
Going beyond what is expected from 
us or from our core business.  

DON’T JUST 
DIGITIZE, HUMANIZE.

WHAT ARE THE 
ADVANTAGES OF 
HYBRID EVENTS?

Face-to-face Virtual Hybrid

Most effective communication X

Faster turnaround X

Cost savings X X

Increased collaboration X
Greater reach X

Flexibility & convenience X

Relaying complex info X
Reduced travel cost X X

WHAT IS THE ROLE 
OF EMEX IN THE 

NEW AGE OF 
DIGITAL EVENTS?


