
VOQIN’ is an award-winning global emotiontech that brings together the best of human 
connection to develop solutions that provoke meaningful emotions.

VOQIN’ matches ON-line and OFF-line tools to the needs, desires and behaviours of 
human beings. We use a people-centric approach that combines strategy, creativity and 
technology to deliver truly engaging experiences for an ever-changing world.
 
The agency is privately owned since it was founded in 2000 and employs
+100 people from its offices in Portugal, Spain, Florida and Brazil.
The team expertly manages more than 300 projects per year,
connecting with over +100.000 participants annually.
 
Our VOQERs are specialists in supporting multinational
brands and they are fully focused on creating a better
world through meaningful emotional experiences.

What is said about the 
technology of virtual 

events

KEY 
POINTS

The biggest wave 
of virtual events is 
still to come

Online engagement 
is still the big Virtual technology is still far from 

delivering the same experience 
as in-person events, yet we we 
can create hybrid events with 
both in-person and virtual 
experiences.

Virtual events 
increase the reach 
and help brand 
awareness

Virtual events 
are here to stay

VOQIN’ has invested significant time, energy and funds in developing the concepts and programme content in this report.
This contain the creativity and  imagination  of our staff, which is the most valuable source our company and therefore we consider these materials,

that are essential to our business success, constitute confidential trade information on loan to you with your understanding and acceptance of their proprietary nature.
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EMOTIONS CREATORS

INTRO

CONSUMER
TRENDS

Just as 2010 was a milestone for the 
development of applications, precisely 
ten years later, the pandemic Covid-19 
is driving a technological explosion
of streaming platforms. This has deeply 
altered the way we meet between 
friends, colleagues and the way we 
experience events.

Having impacted the whole events 
industry, virtual event platforms continue 
to grow in scope and relevance. The 
platforms adapt and mold themselves
on consumer behaviours and organisers 
reap the benefits of the rich data they 
provide.

DIGITAL 
TRANSFOR

MATION

MACRO VIEW
THE NEW CONSUMER 
ATTITUDES

PREFERENCE FOR THE LOCAL 
COCOON WE ARE MOVING 

SWIFTLY FROM A GLOBALIST 
TO A LOCALIST MENTALITY.

EMPOWERMENT, RESILIENCE 
AND EMPATHY AS THE 
CORNERSTONES OF 
POST-PANDEMIC SOCIETY. REDEFINING WORK

AGILITY, ADAPTABILITY, 
AND CREATIVITY ARE 
EMERGING AS MUST 
HAVES FOR RESILIENCE 
IN THE WORKPLACE.

VIRTUAL EVENTS 
MARKET

10 YEAR MACRO VIEW

In 2010 there was the 
massive explosion of 

technology applications 
and events.

2020 is still the 
beginning of a new cycle 
for the event industry.

TOP 5 EVENT
TRENDS

single software for all meetings
multifunctional software will solve the 
problem of juggling multiple technology 
tools from different vendors.

more collaboration,
less presentation
73% of conferences and 50%
of trade shows offer some form
of workshop as an interactive 
feature at your event.

a new day: the rise of the 
event strategist for
modern data-based events. Inevitably, 
the role of the event professional will 
shift from being a task manager to a 
more strategic and data-centric role.

Experience design will be 
the trump card of traditional 
event planning
greater attention to data and 
technologies such as RFID and NFC 
helping user interaction.

The virtual events market is estimated 
to be worth $77.98 (USD) billion in 
2019 and is expected to reach

US$ 94.04
billion in 
2020

The virtual events market is 
expected to grow at a compound 
annual growth rate of 23.2% 
between 2020 and 2027, reaching

The main factors driving 
the virtual events market 

are:

DIGITAL
EVENTS MARKET

/ INNOVATIONS WILL 
EVOLVE TO SHAPE FUTURE 
LIFESTYLES THROUGH 
NEW BEHAVIORS, 
ATTITUDES, AND VALUES 
THAT MAY ARISE IN 
TECHNOLOGY-ORIENTED 
INNOVATION

Manufactured empathy: 
emotional intelligence 
capable AI will read 
personalities and attitudes, 
and will responding 
accordingly.

Reactive products: 
Cross-based settings will 
respond intuitively to people, 
according to pre-defined 
preferences and emotional 
signals.

The sovereignty of personal 
data: a decentralized web 
will overturn the model on 
which the current internet 
based and allow individuals 
to own and be in control of 
their data.

The information on this 
decentralized web will be 
interoperable - translatable 
from one brand to another.

US$ 404.45 
billion in 
2027

Cost-benefit ratio

Ease of connectivity 

Increasing popularity of unified
communications between organisations

CUSTOMER
&COMPANY 
PROFILE
BEHAVIOR TREND

Data from 1,000 event professionals (client/company) on the use of virtual event technology. (June 2020)

What is your job role? How did you manage your 
last large event?

THE
WORLD
OF DIGITAL
EVENTS

cancel it
36%

pivot it
to virtual

32%

postpone it
32%

event technologist
5,9%

event planner
40,4%

cmo/marketing director
6,0%

event strategist
10,2%

event manager
(manages others)

37,4%

We are
#EmotionsCreators

We’ve always been ON, since day one in 2000.

We can’t and won’t be denied by the pandemic,
so we accelerated VOQIN’s full digitalisation to 
complement to our core business. We, VOQERs, have 
taken the reins of our destiny and stride confidently 
towards it. Today we have proprietary online products, 
while before we had only physical services.  

We are fully aware that what was once separated 
between real and virtual, or offline and online, is today 
hybrid and interconnected.

EMOTIONTECH
Today VOQIN’ is an emotiontech.

We’ve taken scientific research on unconsciousness, 
neuroplasticity and synaesthesia to adapt neurology theories 

that guide the moments of experience in both ONline and 
OFFline environments. We use Emotional Tracking, our 

exclusive method, to raise connection between participants. 

We design a finely tuned sequence of activities interspersed 
with carefully timed breaks that promotes the simultaneous 

stimulation of up to three our five cognitive senses. This allows 
us to maximise the attention span and content retention of the 

participants in digital environments.

This is
EMotional EXperiences

This is EMEX

PERCEPTUAL
CUSTOMIZATION

DECENTRALIZE
AND LINK DATA

EMOTIONAL
TRACKING

SYNCHRONIZED
SERVICES

MACRO VIEW 
CONSUMERS
IN 2035
{DIGITAL}

unnecessary flights replaced 
by will virtual meetings
unnecessary flights will be dropped as 
part of green policies in 2020.1
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We are VOQIN’


